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Maximizing Your Post’'s Social Media Presence

Agenda:
* Why use social media? * Live Demonstrations
« Qverview of Social Media Platforms  Questions

 Facebook (like/follow pages, posting,
live stream, events)

o Twitter

* Instagram

» Other social media platforms
 Facebook How To's
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Why use social media”?

« Powerful membership tool — attract new veterans to join

« Communicate The American Legion Department of Minnesota’s mission

* Free (or low cost if you choose to run ads) way to inform the public (and potential
members) about post, district, and department events and tell The American

Legion story

* Build community support for The American Legion, veterans, and important issues
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Why use social media?

My story:

| joined The American Legion Post 172 after coming Kristy Janigo, Osseo Maple Grove Post 172

to a Veteran’s Day wreath laying event in Nov.

2020, advertised on the post Facebook page.

Although I grew up with my WWII veteran grandpa Grandpa Roland Weisenburger, WWII Veteran,
belonging to an American Legion post in North Ashley, ND, American Legion
Dakota and attending post events from very young

ages with him, it took until just last year for me to join.

I've been out of the military since 2006 and didn’t

know | was missing the camaraderie of being part of a

veteran’s organization. | met Post Commander Walter

Cole at the event, who encouraged me to come to the

next post meeting. And the rest is history.
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Overview of Social Media Platforms
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Facebook

Active monthly users
« Facebook has 2.7 billion monthly active users

Age of internet users who use Facebook
» 86% of people ages 18-29 use Facebook
« 77% of people ages 30-49 use Facebook
* 51% of people ages 50-65 use Facebook
» 34% of people that are 65+ years old use Facebook

Gender

 54% of Facebook users are female
o 46% of Facebook users are male

The 2021 Social Media Users Demographics Guide | Khoros

***Facebook is the
#1 platform for
aadults.

Very universal
platform with wide
range of
functionality.

Time
*On average, Facebook users spend 35
minutes a day on the platform

Devices

*96% of users access Facebook via mobile
devices

*25% of users access Facebook via laptop or
desktop


https://www.facebook.com/
https://khoros.com/resources/social-media-demographics-guide
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Twitter

Active monthly users:
« Twitter has 330 million monthly active users

Age

» 38% of people ages 18-29 use Twitter

» 26% of people ages 30-49 use Twitter

* 17% of people ages 50-64 use Twitter

« 7% of people that are 65+ years old use Twitter

Gender

 50% of Twitter users are female
 50% of Twitter users are male

The 2021 Social Media Users Demographics Guide | Khoros

***Twitter is widely
used in customer
service.

Character limits to
posts. Can include
videos and images, but
uses are more limited.

Time
« On average, Twitter users spend 3.39 minutes
per session

Business and Shopping

* 67% of B2B businesses are using Twitter as a
digital marketing tool

» 77% of Twitter users have a better impression of
a brand when they respond to a tweet


https://twitter.com/
https://khoros.com/resources/social-media-demographics-guide
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Instagram

Active monthly users
* Instagram has 1 billion monthly active users

Age

* 67% of people ages 18-29 use Instagram

* 47% of people ages 30-49 use Instagram

« 23% of people ages 50-64 use Instagram

» 8% of people that are 65+ years old use Instagram

Gender

* 51% of Instagram users are female
* 49% of Instagram users are male

The 2021 Social Media Users Demographics Guide | Khoros

***Instagram is
specifically for photos
and videos

Time
« On average, Instagram users spend 53 minutes
a day on the platform

Businesses and Shopping

* An estimated 71% of U.S. businesses have
Instagram accounts

« 83% on Instagram users say they discover new
products and services on Instagram


https://www.instagram.com/
https://khoros.com/resources/social-media-demographics-guide
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Other social media platforms:

Tik Tok

For posting fun and
entertaining videos
689 million monthly
active users

This is one to watch,
becoming very
popular

Youtube

» 2B monthly users

* For sharing videos

* You can create
“channels” to share
videos from your
organization

Snapchat

Mobile only texting and
chat app. Famous for
photo filters and special
visual effects

381 million active
monthly users

53% of ages 15-25 use
this platform. Older age

groups have decreasing

membership.

The 2021 Social Media Users Demographics Guide | Khoros

nextdoor

Would be good
for events
connecting

people within
their
neighborhood,

« Used by about
11in 8 (13% of)
US adults.

* Popular among
adults 30-64.

LinkedIn

For professional
networking.
Upload your
resume and find
professional
connections.
Apply for jobs
online.

Great recruiting
tool for companies.


https://khoros.com/resources/social-media-demographics-guide
https://www.youtube.com/
https://www.linkedin.com/feed/
https://www.snapchat.com/
https://www.tiktok.com/foryou?is_copy_url=1&is_from_webapp=v1
https://nextdoor.com/news_feed/?
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Social Media Platform Recap

« Recommend having a Facebook page for your post, at minimum.

« Also good to have Instagram and Twitter due to the wide reach of the platform
across all ages, but they are for specific purposes — sharing photos and short text-
based messages, respectively.

* YouTube is an important tool. Department of Minnesota American Legion has a
YouTube channel: https://www.youtube.com/c/MNAmericanLegion

« We’'ll be watching Tik Tok and seeking opportunities to use it. This is a fast growing
platform, although usership skews younger.

* Nextdoor would be helpful to amplify events to the nearby community. Usership
skews older.



https://www.youtube.com/c/MNAmericanLegion
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Facebook How To’s

Show of hands — who has a Facebook personal account?

Who manages an American Legion page? For your post or district?
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Facebook Personal Account vs. Facebook Pages

Personal Account versus a Page
NOTE: You need a personal account to create and manage a page.

Personal

Account Page



Maximizing Your Post’'s Social Media Presence

Create a Facebook Personal Account

_ _ Create Your Personal Account:
‘ ‘ - Go to Facebook.com
 Create New Account
Password * Enter the signup information
* First Name

 Mobile number or email

Forgot Password? e Seta password
« Enter your birthday

- > e
« Click Sign Up

Create a Page for a celebrity, band or business. ShOW Of hands WhO has a Facebook
Personal Account?




Maximizing Your Post’'s Social Media Presence

Download Facebook on Your Phone

Android / non iPhone iPhone After downloading the app, enter
the credentials (email address and
password) you established when
you set up your account so your
mobile app is linked to your
account.

How to Install Facebook App on iPhone 7: How to Install
Your Mobile Phone - YouTube Facebook App - Bing video

Show of hands who has a Facebook on your phone?


https://www.youtube.com/watch?v=kYLxQeaTkaE
https://www.bing.com/videos/search?q=How+to+download+facebook+on+your+iphone&ru=%2fvideos%2fsearch%3fq%3dHow%2bto%2bdownload%2bfacebook%2bon%2byour%2biphone%26FORM%3dHDRSC3&view=detail&mid=C183A1D8628FBE9750C7C183A1D8628FBE9750C7&&FORM=VDRVSR
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Facebook Personal Account Setup

— Update your Profile
« Add a Cover Photo (that is the wide photo

across the top of your Facebook profile page)
— + Add a Profile Photo (photo in the circle that
shows up beside all your posts.

* This is how you establish your personal
brand that people will recognize.
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Facebook Pages

Facebook Pages

« Each of the 10 Minnesota districts has a Facebook page.

« Many posts have Facebook Pages.

 The American Legion Department of Minnesota has a Facebook page.

« This is a way to share pictures, statements, news, updates, create
events, and share live stream videos in an official capacity from the
organization, whether post, district, or state.

Show of hands who manages one of The American Legion’s pages?
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Facebook Pages — Post Page

Facebook Pages — Post pages

This is an example of a post page.
(1) Osseo/Maple Grove American Legion

Post 172 | Facebook

Search Facebook for your post’s page,
and “Like” to be able to see its updates,
including events.

In the About information of the page, you
can see that 2,265 people “Like” the
page.

This post has a great following!!!


https://www.facebook.com/OsseoLegion
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Facebook Pages — District Page

Facebook Pages — District pages

This is an example of a district page.

(2) MN Tenth District | Facebook

Search Facebook for your district’s page,
and “Like” to be able to see its updates,
including events.

In the About information of the page, you
can see that 526 people “Like” the page.
District pages can be a great source of
information and events for posts.

Post pages can share information from
district pages to increase the reach, and
vice versa. Cross promotion is always good!



https://www.facebook.com/MNTenthDistrict
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Facebook Pages — State Page

Facebook Pages — State page

This is our state page.

(2) American Legion Department of
Minnesota | Facebook

Search Facebook for The American Legion
Department of Minnesota page, and “Like”
to be able to see its updates, including
events.

In the About information of the page, you
can see that 1,713 people “Like” the page.
The state page can be a great source of
information and events for posts and
districts.

Post and district pages can share
information from state on their sites to
increase the reach.



https://www.facebook.com/MNLegion
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Share A Facebook Post

Facebook Photo Post — Share a Post

» Click “share”

* You can share a post to a page or to a News Feed

» If you share to a News Feed, that is just your personal

account, and your network will see it

« Share to a Page is good for sharing a post from the State
- D page to your District or Post page.
< ~ « Remember that whenever you share a post, it's

promoting to additional contacts and helps with the

reach. It's free advertising! Share often!!!

_ D  Liking and Commenting on a post also boosts its reach!
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Create a Facebook Photo Post

Facebook Photo Post
 Click the Photo/Video icon



Maximizing Your Post’'s Social Media Presence

Create a Facebook Photo Post

Facebook Photo Post
» Select the photo or photos you want

to upload.
» Click “Open”

QO

-
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Create a Facebook Photo Post

Facebook Photo Post

« Type a caption or summary of the event in the text field.

_ * There is a lot of space for your text. Don’t worry about character limits.

Caption > *  You can add more Photos/Videos. You can add a lot at once.

or text « If you upload long videos, it could take a long time or fail to post.

field Recommend 2 minutes or shorter for this type of post.

Facebook will give you a few options for how you want to arrange the photos.

You can “tag people”, add a location, add your “mood”
« Tagging is done if you want the post to be attached to somebody’s account.
* Location can be added if you want to tie a post to a place, like a city, park,

Tagging or Legion post.
* Mood is used to tell people how you're feeling about an event. “excited,”
“angry,” “hopeful,” etc.

Post when done

‘\* Location
Mood
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Tag Someone in Photo Post

C > Facebook Photo Post — Tagging and Location

« Example

« When you tag someone, it also shows up on their news feed.

* This increases the “reach” of a post, so that more people see it.

* In Theresa’s post at the left, you can see that Ray and two others were
tagged, including me. If you click on the others, you can see who those
people are.

« Theresa created this post, but it also shows up on my news feed, so all
my contacts also will see it.

« Tagging is a multiplier, it increases the reach of a post.

* You can see here that Theresa also tied the post to a location, Waseca,
Minnesota. If someone is looking up Waseca, Minnesota, this post will
show up in the search results.
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Tag Someone in Photo Post

Facebook Photo Post — Tagging How To
» Click blue person icon o
» Search for the person (or people) from your friend list

» Click on the person (or people) then click done. Then, save (if you’re editing) or post

 °
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Add Mood/Activity to Photo Post

Facebook Photo Post — Add a Mood or Activity How To
« Click the smiley face
« Search for your mood or activity < ~
* This shows up by your name once added
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Fun idea for posts with a restaurant!!!
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Create a Facebook Event

Create Event
« From your home page, click

o Events. Create New Event.
 Choose either Online or In Person
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Create a Facebook Event

Create Event
* You need to know the following
information before you start this
process:
 Event Name
 Date/ Time
» Description
» Category of events
* Image for the event
* Hosts
« NOTE: You can schedule a series of
events at once, if you have a
recurring event planned.
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Create a Facebook Event

CfD

Create Event

Fill out event information

Then click Next

Type in the Event Location and click Next
The photo from your page’s cover will
automatically populate. You can change
the photo for the event.

Adjust the Event settings

« This is where you can choose hosts.

« Same as with tagging, you can add
additional co-hosts and that will
increase the reach of your event.

» The co-host has to accept the
request in order for them to show up
as a co-host.

Click Publish event
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Facebook Events

Events

¢ RSVP’s can be managed here. People indicate “going” or
“interested,” and event planners can get a rough count.

« Facebook users can track their past and upcoming events with this
feature to plan their personal calendars.

» Of course, use caution with this because with larger events
advertised across a variety of platforms and media, it becomes much
less predictable.

» It helps expand the reach of an event if you share events created on
Legion pages to your own personal pages using the Share feature.

(8) Maple Grove Memorial Day Ceremony | Facebook



https://www.facebook.com/events/402401187408463/?ref=newsfeed
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Facebook Events

NOTE: This is the
reason for caution of
event responses. You
can see in the photo
that includes only the
local leaders and the
color guard that there
were more than 7
attendees.
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Invite Friends to a Facebook Event

Invite Friends to a Facebook Event
e Click on the Invite icon
* Invite people from your friend list who

might want to go to the event
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Invite Friends to Like a Facebook Page

= A

Invite Friends to a Facebook Page

» Click on the Invite Friends icon

* Invite people from your friend list who
might like to follow the page

\ /
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Create a Facebook Live Stream Post

Create Facebook Live Stream

» This is best done from a smart phone
« Type your caption to let viewers know what it is.
» Click Live icon to create a Live Stream post.

“Create Live Video”

The camera will start in
Selfie mode, which means it
will video your face. Don't
forget to click the icon to
turn it around unless you
truly do want to be in the
picture.

Once you’re done
streaming, you can save the
video to your phone or
“share” so it saved to your
page’s video gallery.
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Create a Facebook Live Stream

Facebook Live Stream Videos

This is our video gallery on the
American Legion Department of
Minnesota.

These were mostly live streamed
videos taken on site at an event.
This feature has especially
become important during COVID
when attendance lists are still
being restricted.

It allows anyone to view it from the
Facebook page even if they
cannot be there.
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Other Social Media How To’s
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Facebook Messenger

Facebook Messenger

Facebook Messenger is another
widely used part of Facebook

You can download the Facebook
Messenger Application to use
separately, or you can use it as a
function of Facebook.

You can have group texts, calls, and
even video calls.

This is a great tool for collaboration.
The Media and Communication
Committee uses it regularly.

Show of hands who uses Facebook
Messenger?
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Twitter — Set up Account

Twitter

« American Legion doesn’t have much
of a presence on Twitter yet.
» This could be an opportunity for us.

* Go to Twitter.com

* You can sign up using a shortcut,
Google account or Apple account.

« If you don’t have either, you can sign
up with your phone number or email
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Twitter — Set up Account

Twitter

» Twitter will ask for your name, phone
number, and birth date.

« Enter the info, click next, and Sign Up
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Twitter — Create Post

Twitter Home Page

« This is what my home page looks like.

* You can choose a cover photo, profile
photo, short amounts of info about
yourself.

» Below the introductory info, you will see
the tweets that you have written or
shared.

* You can include photos and videos with
tweets.

* Photos will show up on the right side as
a photo gallery, similar to Facebook
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Twitter — Create Post

D

 Posts in Twitter are called
tweets.

« Limited to 280 characters.

* Anything longer will be split

iInto multiple tweets, like a
thread

* You can reply, like, and share
tweets.
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Instagram

Instagram

* This app works best
from your mobile
phone. In fact, you
cannot make a posting
on a laptop.

« Create a post adding
one or multiple photos.

 Youcangiveita
caption.

* You can follow others
and “like” their posts.
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We'd like to take this time to
show you some live
demonstrations...



Maximizing Your Post’'s Social Media Presence

Questions???



